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4. Darkening two circles for the same question makes the answer invalid.

5. Damaging/overri;ilfing, using whiteners on the OMR sheets are strictly

------ behaVior ban also be forward looking
a) online businessman .. .,;:, b) marketing{p,.prson
c) online consumer d) online customer

------ are system based on the internet that is able to create, accelerate oftransmit product
value tom produce to the terminal
a) channels of digital marketing b) social media
c) search engine d) SEM

State the SEO important one
a) organic searq,h' ". b) increasing vrsibilities c) Reahh-r d) conversations

Digital marketing'development sinbe "----- ,: ,

a) 1990,a1d b) 1980 anflr]990 c) 2000 ana ZOOI d) 198s and,r999

Digitalplatlorm are increasing in corporate into
a) productivity b) cuitomer satisfaction c) Marketing plans d) Business plan

Marketing is the mana$timent process .reiponsible for anticipating and satisfying
cuStomer requirement profitability
a) supplying r,,. b) listening ,,::::: c) researching d) indentifying

INSTRUCTIONS TO THE CANDIDATES

Answer all the fifty questions, each question carries one mark

Use only Black balt point pe" foi,#iitingldarkening the circles.
,::.'tri,,,,, 

'1' * ,r::::::: 
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For each question, after sel'tielfng your answer, Oar'tiCn the appropriate circle

corresponding to the $arue'Question number on the OMR sheet.

a) cost perhundred b) cost petfiillion c) cost per thousand d) none of these
,.;. ii

What does the term CPA refer to?
a) cost-per-ad b) cost per analysis c) cost per acquisition d) none of these

:: .]:::li'

View the illustration shoWn and identify the ad format indicated with green arrow.
Choose the one of the following :

a) leader board ,,,, ,,,, b) info graphic c) skyscraper d) button ad

What are thelddb that increase in size on "mouse over" called? Choose one of the
following: ,

a) expandabfe ads b) banner ads c) dynamic adds d) floating ads
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Does a social medium affect SEO?
a) It can but indirectly
c) It can but not possible

Explain MMS
a) Media message service
c) Multimedia message service

b) It can but direc,.f{y

d) It can if possible

::. r _nnr ,rJi1

b) Message media service
d) None'ofthe above

14.
,r,l1l ::,',: ,,,,:,:,:1,,,,,1,,1.,

ary,.bii'lne of the most usefuI-platform for online

a) search engine b) SEO 
,,,*la-.., . 

c) System engine operation d) PPY

15. The digital marketing is divided..iht$,*i.--- segments

a) 5 b) 6 ,,=,,;;,k 
" 

") 
2 d) 3

A digital marketing ----- p.O,lct of a company ,i., "l

a) Indirect .b!,_$iae,bific c) dirgct ,'.:"

Its combinations of q&lify, service and price ":r' l:

a) marketing value triad
c) customers s4lisfaCtibn triad

b) oustomer value triad
,,,,-,=d)*serviee quality triad

20. The ------ indentifies the"product (or) brand
a) condition b) advertisement C; taUet

Which of the following is"not a part of marketing communication mix?
a) Telemarketing '- b) Public relations c) Sales promotion d) Advertising

is any ffi,of product or services to reach moro people to aware of your product

Digital marketing is available in -------
a) 2714 b) 2417 c) 7124

---- web development and hosting
marketing.

d) 4t27

d) none ofthe above

' d) IcoN

' c) Pay per click d) Visibility
Ver- A2of 4
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21. ------ involr*, p,$hurc torn u*iourpo*rJtind urr.-ble at one place involved creation

and maintenai-ib,e,,',,of the stock o{_Sbods purchases and ------ involves transfer of

a) Sellingand buying 
=, 

b) As.sE ng and selling
c) Buyin$-htrd assembling.,";'ry;='= d) Assdinbling and buying

22. What'Hki4 "PS" in mar(etffi$.:r:
a) pr,bduct, price, popuFiffiffiromotion _,"q1h)= 

product, place, price promotion

. ,,,,,,e),,product, price, place, promotion -" d) product, population, price, promotion
:

23;'."iWhat is the fulIfdfidof "SBU"? 
::::

a) strategic buyeri unit b) static business utility
c) supportive buyer's utility , i d) strategic business utility

24. Out of 4 PSffi the marketing mix three are product, promotion and price, which is the

4ft P 
"**r,)*

a) purpose ![d']aCa c) pursuit d) promotion

25.

or.servlce.
a) SEO ,r, :i b) SEM

t' '"'U"'''t'

26.





39. What is "websites and applications
participate in social networking?
a) search engine b) Browser

40. Identiff the disadvantage,of social media
a) Reach your target audience

c) Risk of security breach

42.
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that enable users to create and share content or to

c) Intelnet", 
,.,rii,ol,,, 

d) Social media

b) Create'bigania content
d) IncreaS€,,brand visibility

41.
,:,'t1,i,,, ',

What is the purpose of pay per click advertising?'i|, :'

a) To increase brand awareness b)'To'attract targeted customers

c) To increase organic visits to u *4btira,,,,,,,,,.'.:: ';To buy visits to a website

How does Coogle Adwords work?
a) There is no cost associated with using Adwords ''r'

b) Ads are displayed in the same order for everyone
c)Adwordsranksadsbasedontheff.Qualityscoreonly
d) Google adwords uses thetiffi! system to rank the listings

What are the three importffierms of Ad words? ,,,,.t:;;

a) Quality score, Maxifl11ffiid, and Budget ..,,,,,, .'

L\ l.\"^1:+".^^-o f*-ri6oia- Dofa orr{ Eltt.lco :r"
::1,1r] li

c) Cost per click;tosf per impression or costBef converslon
d) Maximum g:iffi hbression Rate and cost',,,p'di' conversio n

43.

44. How can online reputation management help to protect a brands online presence?

d) By launching full scale PR campaigns 
.

45. What is the purpose of qpXffi,reputation manag€nelt

success of the latest facebook post?

b) Impressions and click through
d) Sessions and page views

PPC ad, they arrive on your ---- page.

c) Landing d) Contact

*rl.rf*rF
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a) To create positive publicity
b) To actively monitor.mentions of brandxih W0bsites and social media and to respond to

negative customer comments or stories in the media
c) To delete malicious posts or commentS
d) To increase brand presence

46.Affiliatesreceiveapercentageofeachsale,S
a) profrt b) loss :;.f c) average profit d) average loss

47. In tpe 'bmail compaign, ---- delivers the "'advertisements into the group of targeted

customers.

,";]p) Spoofing . "r: 'tb) Indirect email marketing
rru'r'"',c) Direct email m$]lMting .,,,.,,, ':t' d) Spamming

48. In order to idellt.$ users, web apffi tools need to report on?

a) user sesSiQns ' b) unique u$6ls c) page views d) bounce rate

49. Which merit would accural'efy indicate the
a) Likes and click througt.",,.,
c) Reach and engagement

50. When a customer,(i,,li,,pkt on your
a) Home b) About

.

t"', ." -

:..:.'::a::' : 
.

,,,,',, ,,,,,,,


