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Note:1. Answer any FO(IRfull qaeitionsfrom Q.No.I to Q.No,7.
2, Question No. I is compulsdfJt.
3. M : Marhs, L: Bloom's tihet', C: Course outcomes.
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Q.1 a, What is Sampling fiame? 3 L2 co4

b. Explain with example different Qualitative Techniques and Data
Collection.

7 L3 co2

c. List out and briefly explain contents of the Research report. l0 L3 c03

Q.2 a. What are Dichotomous questions? 3 L2 co2

b. Briefl y explain characteristics of Intelleetual properties. 7 L3 co5

c. What are the different types of,observation methods that"can be used by
researchers in carrying out the rese'brch?

l0 L3 co4

Q.3 a. What is Longitudinal Research? 3 L2 col

b. What are the different sources of Secondary Data? 7 L3 co4

c. Sub stantiate different typ es o f Infonnal'Experimental desi gns. t0 L3 co2

Q.4 a. What is interpretation? 3 L2 co3

b. What are the possible motives for doing research in business? 7 L3 col

C. Discuss the primary'seales of measuremeht with example. 10 L3 co2

Q.s a. What is E1$oratory Research d:$gn? 3 L3 co3

b. Distinguish between Census and Sampling. 7 L4 co4

c. I Explain different types of Intellectual Property Right. 10 lL3 co5

Q.6 a. What is Integrated Circuit? 3 L2 co5
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Disc"ss basic principles of Experimental designs'

available for Researchers'

Wtrat are Double - barreled questions?

gxptatn tt e-Afferent tlpes of Research report'

he Research I 
to 

l 
t-l 

I 
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CASE STUDY : (ComPulqory)

Television has becomp an important medium of entertainment in Urban

household in India. Many business enterprises have closely observed the^

ffi;i;.it or i.t"vi"io, plggru*Tes and hav_e realize that the impact of

ielfvision is very 
"oriide*ble-on 

the audienge. Several enterprises have started

adv.rtisirg on ielevision although the costs of such advertisements are very

high' " in lor television-Ho*eue., small and medium - sized firms are to go :

advertiiements because of excessive cost'--egC 
Company is interested to use television for advertising some of its

p.Au.tr, in a pu.ti"ular some caned foods based 9n 
soVa,leans'^Although there

ir u g.*.uf impression that television is an effective medium of advertise*:n1'

the i'irectors oithe ABC iornpany wish that their judgement be based on.fact,

not opinion. Hence they feel that there is a need for conducting a study to

piorii. them with satisfactory answer to their pioblems. In.particular,lheV 
11e

interested to measure the "effectivenesgl' of television advertising. For this

;;;t;., they have consulted a professiona-l research agency' Tfr^is 
lsencv 

h11r"r---> - J 
rat the besi method. for measuring the effectiveness of

H'*l[,tffi:?il1: wourd be ro ',cend";;'"''i;;,;oinJ-un.," studv' rhe

directors d,iScussed lhe nature ,and utility gf ty:! a stydy.with the research

agencyand finally agreed thatsuch,'a study should be undertaken.
"It 

decided to Lo*. 10;0.60house holds^in metropolitan City. Finally to

m0asuie the effectiveness ofbdvertising at Ai{ferg$ levels, a questionnaire was

de ed covering tests O,fibrand awareness, familiarity , prefbrence and actual

behavior ofresponded.

Criticatty examine the proposed methodology.

Oo you tttlnk an alterniative approach would be appropriate?

;Tsuggest sa*pling design for above proposed study'
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