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1.

2.

3.

Use only Black

For each questi,ffi
boffir

1. Design thinking process expniines the results agpffiffies the pr

a) Iterative approach tpffipn 
"rye.-

b) Linear approach tode-sign ,;;
c) Social approach to debign u.ffi''','' ^ **_
d) Analytical aR{krch to design * ;;# #.fl

"... 
"'i;- ' fqh. ds

2. Which of theWhiwing follows rqffi%ffiprocess? n I 
'!r

a) Devefop I${VP ,* b) Inif{&hproductic
.)r,,iyffi-prototvpe 

,#ru 0Wquestion
3. Design thinking involv,e_s"_."; ... i'-^'Y-

*a) Result based approdEQff ", solution based approach

Nr*hnotogy 
uasft;nffoacn ryO Business based approach

4.**.-,' Which ofthe foffiffig is part of t(e tdolkit of a Design Thinker?
a) Tabulation 

-.tm 
*& b) Story telling

c) Deriv?i 
" 

d) Calculation

5. Preparing sdaled model to,,nexflain the design of a house is an example of,
a) MVP b) Brief
c) Drawing hdtr d) Prototype

,&6. Prototypes can bo,hriilt for,
a) Products . nry b) Financial services
c) Urban projects d) A1l of the above.

"d

ffi 
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7.

8.

9.
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Preparing and representing project information in the form of.q;ories, maps and image is'

"l 
lr"*Jv *uppirrg 

'---e r " b) Value chaiffiffisis
;ii,*;;;;' " d) visualizffi

Which of the following helps in identifying th@;lgedds'of the customers which the

customers themselves are unable to articulato? ,.* '* s
a) Prototyping b{ffillization
.jerprri.r.e mapping ffiPrT5ject 

definition 
d-,

"Innovation begins with the eye" indicatelwlitl,Alillitl o.fD"sign-Thiiiker -

a) Ability to draw %# ' 
q) |Iititv io think \s *$

.l eUifity to observe ;,'% d) Sharp eyesight P
.*q.."' 4W *&

To Empathue nDesign thin\ing moans, . .i'
uiro rruu. sympathy ,*,;1; q) I" be socially, responsible

10.

11.

12.

13.

14.

15.

a)'l'o have sYmPamY **; I
c) To understand the techno$ory.i ro *A.rsiarrd ttt t"tt"8;@ 0 fo 

5fr*tand 
the user

s""% - .$ b

what does Teamwot#,indi€uttr &I"v
a) Collective owgers}i# u) 

-9zuiru91ativ9.:Pttt
.j ni.r*.ny inrffiSstim s d)6Both (a) and (b)

,+d .* d *r* .-*eer$&".;*

Tl? pr.r^:l,r_:ffitrr:e products in the ma.t.t to serve the same purposeiuse indicates

;il;rffifl; se"Sr way to d*qtsifl b) The products are atfiactive

.l fn$*&rct is large * 5* d) Large nufh-ber of users
-' -"*..,*q: 

6w b eb. $"r'"€,ffi {.kp -*=*$ry

Connecting various thoughts ptmsnthe Design*prffi,o 
,t}: 

central*1,,9a or concept is'

a) Journey mappins ,#:o' qU*$-Ylpf-T9_.,__#*
c) User survey -" \ ' d)ffisumntlon testmg i'"u., \JDsr Du Ywr 

ffi_#. q#; n r 
J 

*
..+ w-

Through the co-creatioriprocess, the gro, nps irholved.are,

;;J*fr 
* " 

.#56;;,#;' *" : _ffi 
c) Both (r) Wffi d) None of the above

d".i\ -u*'bo

which of#fueBllowing?

JJ$" \

The first stepdfrustomer jThe first steffSpustomerJourne4;@pplng ts, - .r'

a) Defure ; ' b) Negot[ai#'' c) Cotrpp6re d) Select
sq { M:, .;* \"

16. "E*pe#nBe Economy''has ffbsu{ted in, *:

-) P&sM consumptio' ffi"*h .b)Active participation
- l ---^,s-]fr;j ''\"1\ lrT^ ^orfininqfinn

lrlg ls,

g, r sqprvv vvrrssrarrlrv" q

j wriri*rm consum6idrffi ' 
,...ffiP 

No participation

ffiri.n of the fo114ffi.d'contributes to riffin Experience?17v"- rWhtch ot the*# ul The tunctia) The functionffiKct of the productl.' b) The nature of service

c) goth tule+O*ti)- 'ry - d) None of the above
'fu:% " r- *'%"% r- *"t ,t^#

18. Which ogffi#[owing is not ffise in the design thinking process?

U) E-@tftir. c) Define d) Tabulatea) Ideate 
M 

ze c) L'enn'

19. Which of the followfurffi pitch tool for "real world test"?19. Which of the followiq&iqh pitch tool for "real world test"'/

a) Design brief *Tyfttototyp. c) Story board d) A11 of these

20. Completely aqs$#,hfuff scale usable chair represents,

a) protot,p. #.*" b) MVp c) Model d) Representation

ryl:+dh

t," ;S

A"
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- 21. Design thinking assists in,
a) Exploring new possibilities
c) Bringing new solutions to the world

22. Understanding the design problem involves,

b) Creating neffiffiices
,{\ All ^f+L^&Y"

a) Asking right questions b) Disep$Sion of history
c) Displaying the Design brief O-NFpe of these

23. Which of the following give functional appeararice of a product? -..,.:*.
a) Prototype b) 3D model ,q=,'11;s) 

t tW gffiawingsBdF *ffi

26.

24. Formulating the brief is an impffit'lart of Design TH$,og process. The brief is
generated fronu d%;# ffi
a) User requirement " '% M' b) Availableffihnology
c) Market analysis *e@p d) All of theffi"i"-fu* * #

25. '?roducts are shaped ffi$iies that people tell A#lfu them". The phrase indicates the
importance o{, ffi fufl I ;*'vimportance o{, #WM. W' ,-sffi,-'

a) Importance ofpSoffis b) USer experience
c) ImportanceoGffi#es 

".,9p{mportance 
ofnr

u/, r\vuv vr luwov **d 
dl-f,

;827. "It is difficult to think of{he iigtrt idea for theffiryimL
of the following is impoffiffice after ideation. ^Wfu-

"It is difficult to think of4[e iight idea for them$r$t$ffie". The sta]effit indicates which

a) To define all detailsffithe product %ilw , s
1r\ Drpnorp ronirl nrnfa'frmpc .rr+- VtYb) Prepare rapid protptypes {*P.#'Y _*-ffi-
c) To think of r&fulideas " ; # d#1-*c) lo thmk OI mOre ldeas **. *d o,*+ *

s v dfeE.i}|ffi

d) None oft\egq"i ryl- t*jir5 ffie j$f &.eiq" 
;a

w- lEtt

28. Standardiza#ion is a necessitypqit$ffid

trwf@

- -W' 
,tr 

,u o*
JMth, 

* 
e:*i;**,.\; # b) D.9Pgn ex

r.!.- :ttt!:::::.

a) Technpffibriven #'r8,1- b) Organization driven
, q Hk . d

M ,& ,uo*
Standardiza#ion is a necessityffirt$**
a) Indglifulaation # m b) P.ffin exploration
c) Pq$typins **H . 

o)p*ft Guilds-/ ^ ffi*.rr-^o d:kak* - 
*/de-^**

29. frairslating an idea i"tffigible produc&fu,re early stage of design exploration is,

eq'@.Visualaation ,rydw 
"-"+llmagination{:- =.;-o) 

Rapid prototffi$..,@ - -t d) MVP
": l'* ' '{" @

30. Innovation[ry,gc3<iiganizations[ffiMe,
\ 6 r r tl,3€":h. : ,, ,fl*." 'lr r-\ n,,--,-: -a:- -- 1,-: - --

32.

c) CustomekrDriven d d) Economics driven

Extension of I brand or iterating a current product is,

a) Revoluti
c) Increme4pl Innovation

"@*;*i;

&m-*

b) Evo lutionary Innovation
. d) Dynamic Innovation
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31. Identiff the advantages'ofRhpid prototyping,
a) Arrive at relevant r6ffi$ b) Arrive at results faster
c) Allows experime4.lation d) All of these
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33. Adapting a product to a new customer base is,

a) Dynamic Innovation b)

c) Revolutionary Innovation d)

34.

d.'%,1\"

organizations focusing on only Incremental Innova$ipn &#hibit,

o\ elnr* cioh+erlness b) Vuln&'HUitityal Strort sightedness b).Vffiei'*ility
c)tacls.oflrision dlu # 6f these

t E*b

which of the following is true about Rwp=lufignflry Innovation?

a) Products are new *,4 Customer.base is

rjeotn (a) and (b) q" ;+ d) None of these

;'w:ffi
nsw\,.*

16 ""s

rS

35.

36.

38.

39.

D isruptive Innovation results

a) Lack of TechnologY APPIi

c) Lack of Human cent

Product
a) Inbound
c)

,dib) flfu* d) No6$.ffithese

42. gu11."dffSrction of goods Wlfuhflre standardire&r&rttt ir,
a1 ffi6f Aeeper humanffid$ement *. 

b) {.tfoltlizing.products;i€;X;;;;;d;;tuptb'*. *"k# Both (a) and (c)
\ *H' u."*',

development r;gM
b) Inbound logistics, ffiionr, outbound logistics, marketing and sales, service

ci tnbound logistics, ppsations, infrastructure, HR management, service

d) Inbound logis&s,*procurement, outbound logistics, marketing and sales, service

45. Value chain #-ffit involves which of the following :

a) Partners ip froduction b) Distributors

c) Inventqrs d) Both (a) and (b)
' tffi ,q#h

-,* * VersionA-Page4of5
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b) SubstandffiualitV / service

d) Lack of investment

utility''. This is
b)
d)t

b)
d)

JSE:: S;.-,

40. Which ofthe following
€P/*

an Agile Colhbffiffb PrinciPl.e? W
a) Break Silos of the prO:p.ct fuS_#nspmer satisfac$ion

cj Adaptability to prgiedf brief 4=:.jffi Predetermineft$rerarchy in teams

41. Empathy in
a) Design wi

:N ... \.'t\ * H' a'

#f,"de , ".r. dP f ' ftfu :.
l&" -fhe three dimensionsbf collaboration in Agile are,*# Ll Awareness, ffit$f-ation, Approqriation b) Awareness, Assertion, Appropriation

.iR ti.u",ffiff"tation, AffiWs d) Awareness, Articulation, Arbitrationc) AnrculatmsJulolaIlon, ^mffi" *1 ^*o'-rsDr, ruurvur4rrvu,

44. What areffiptrive primary activ' i€s of value chain model?

a) Inbound %gistiCs, operatiofrt, outbound logistics, marketing and sales, technology
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46. ..Thewillingnesstotrysomethingbybuildingitistheevidffifexperimentation,'.The

statement refers to, d%"$P
a) story telting b) Prototyping c) Mindrtrqffig d) conceptualizng

47. Which of the following
a) Non-linear process

c) Exploratory

is true about design thinkjrg
b
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of these

.i Story telling & 
* 

d) Ideating & d

49. presenting to a clientlcustomffiional version of u*@r. to complete shopping

activity is an example of, 
^W* 

W 
-

48. Nanating design with time as seq

a) Mind;napping qffi 'Ul Conceptualang

4gtfvlly lD OII g^q'rfrPrv vr, /4e'qth#''

a) MVP *^TA b.) I.tffgga)LYtY ^ * &fl -/----dd
.i rirut product {T ;" 

* 
d) St@$odel

d*q&-. fufl dP \
50. Which of the followihg%tot consideration whilffiresentir

a) The central idMG product *!);E- 
nsaSing 

Jhe ParticieTlsa) LLLS Uvrrlrcr ruwit& luv yrveEv' 
"{.

ri otttrr prodffiartcet m Incorporate adequate detail

"q;W 
-W

#%# ,@-ffiWffi're* %J * ffi* qdP trre$p rymffi\ a-o Y flJw"ryM Wfu* Wqf *W#* ^* 
*

&.# *ru$" jW.*w q3** w.tum$* m* ^* 
d

d* @ ffie-" -^ryryffi eru# W*
r&\\*,[S]\Pfus%* ffiW dsq*r ,*%ffi q -

A_ .fl -{ fuil *ffi.'@ **qmdry @*... \_ 41ffiu -rdfury" *%W sr*d %# e*s
ffi* -wffi@ry

***

rd+

"*L,Me.

&ffir
s

"q$s**rffi*

fu#& 
3"

du
qw*&.

d -*x* i{


