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First/Second Semester B.E./B.Tech./B. ﬁl;ch

/B Planning Degree
Examination, Jan./Feb. 2023
Innovation and Deélgn Thmkmg

(COMMON TO ALL BRANCHES)

e / [Max. Marks: 50

Use only Black ball _pb_iht‘ pen for writing / dark
For each question, after selecting your an_,_s_vﬁii‘, darken the appropriate circle
correspondinﬁf'@ffthe same question __ntl,iiiber on the OMR sheet.

Darkening 't'wé'rc.ircles for the same queshon makes the answer invalid.
Damagmg/overwrltmg, using_ “whiteners on th %EOMR sheets are strictly
prohlblfed é ‘

Design thinking process examines the results an(f ”%_?rﬁ?‘hes the problém. This shows the,
a) Iterative approach to design Ry’

b) Linear approach to'design
¢) Social approach to.design

d) Analytical approach to design

ss:'

Which of the“lﬁgﬂowmg follows Idgﬁtmé process" P
a) Develop MVP & . b) Im@gi%Productwn
c) Devclc_p prototype > d) B@?&Ie questionnaire

~”‘C
L

De51gn thmkmg involves. < ¢
.a) Result based approac‘h : .f=-_=-713_) Solution based approach

»=€) Technology based approach Caom ":-d) Business based approach

Which of the followmg is part of the toolkit of a Design Thinker?
a) Tabulation. « b) Story telling
¢) Derivation'. d) Calculation

Preparing scaled model to explam the design of a house 1s an example of,
a) MVP AT b) Brief
c¢) Drawing o) d) Prototype

Prototypes can be.built for,
a) Products ..~ b) Financial services

¢) Urban projects ' d) All of the above.
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Preparing and representmg project information in the form of stories, maps and image is,
a) Journey mapping b) Value chain. alysis '
c) Prototyping

Which of the following helps in identifying the: neéds .of the customers which the

customers themselves are unable to articulate? _ «

a) Prototyping b Visuahzatlon

¢) Experience mapping d) Pm]ect definition
“Innovation begins with the eye’ mdlcai ?&;thh quality of Demgmﬁnmker -
a) Ability to draw % b) Ability to think

c) Ability to observe s

d) Sharp eyemgh_t

To Empathize in Design thmkmg 133%.

a) To have sympathy o
¢) To understand the techno loﬁr d) To ugkc\ler%tand the user
e,
What does Teamwork a%dmate'? Con>
a) Collective Ownersﬁ@ b) Collaborative efforts

¢) Hierarchy in tﬁsystem _d)“Both (a) and (b)

The presence ¢ of- ;}"'ultlple products in t};e_n'l“larket to serve the same purpose/use indicates
which of t g"followmg'?

a) The;e 1 one BEST way to da&gn b) The products are attractive

c) Théimafket is large d) Large nuffﬁber of users

Connectmg various thoughts guough the Design proeess to the central Ldea or concept is,
a) Journey mapping 4. b) Mmﬁ Mapping
¢) User survey S

S

Through the co-creation | process the group
a) Users Q b) Designers d) None of the above

é%’
The first step" ofkustomer journey’ ﬁlappmg is,
a) Deﬁne b) Negoti fe c) Comg,a;e d) Select

:2:_'.-_..'-. #

“Expeﬁence Economy” has%sulted in, J/
a) Passive consumption b)Active participation
.d) No participation

. L 7 :

ng contributes to Design Experience?

'1_-""'-' ct of the product“ b) The nature of service
A d) None of the above

»_?

Which of the: ollowing is not a phase in the design thinking process?

a) Ideate b) Emp%thlze c) Define d) Tabulate

Which of the followm};s auﬁxtch tool for “real world test”?

a) Design brief b) ‘Prototype ¢) Story board d) All of these

Completely des;gs&full scale usable chair represents,

a) Prototype 57 b)MVP ¢) Model d) Representation
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Design thinking assists in,
a) Exploring new possibilities b) Creating n
c¢) Bringing new solutions to the world d) All of th

Understanding the design problem involves,
a) Asking right questions b)]I ise ssion of history
c) Displaying the Design brief %Ng&e of these

Which of the following give functional appear:
a) Prototype b) 3D model

Formulating the brief is an unpo
generated from,

a) User requirement
¢) Market analysis

importance of,
a) Importance of ro,; uc

w&"ﬁ‘

b) User experience
¢) Importance of! t(mes d) Importance of narration

A f‘%g(’ 22
What does ‘ACJI%I% Engagement’ with th’ceg;mduct mean?
a) Engaging w1th the finer aspects of the product beyond the utility.
b) Engaging with functional aspectgof the product
¢) Both (a) and (b)
d) None of these

“It is difficult to think of'the rlght idea for the, ﬁrsf’ time”. The statement indicates which
of the following is impottance after ideation. \ % )
a) To define all details@f'the product -
b) Prepare rapid protetypes
¢) To think of more ideas

Standardlzation 1sa necessny @th, A,
a) Indusmahzatlon Py «ﬁ; b) Qeslgn exploration
c) Prototypmg . >

d) c?aﬁ Guilds

A_.’Translatmg an idea mto%: gible productg.eméhe early stage of design exploration is,

(= *b) Imagination
< d) MVP

in: gamzatlon shoi
a) Technology. Driven -
¢) Customer;Driven

b) Organization driven
d) Economics driven

Rapid prototyping,

Identify the advantages o

a) Arrive at relevant resfﬂts b) Arrive at results faster
c) Allows cxpenmem:atlon d) All of these

Extension of fa@ﬁ%éssful brand or iterating a current product is,

a) Revolutionary Innovation b) Evolutionary Innovation

c) Incremental Innovation . d) Dynamic Innovation
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33. Adapting a product to a new customer base is,
a) Dynamic Innovation b) Incremental Innovatlon
¢) Revolutionary Innovation

34. Organizations focusing on only Incremental Innovampn exhlblt

a) Short sightedness b) Vulnerablllty
¢) Lack of vision d AlLof these

35. Which of the following is true about Revolutioriary Innovation?

a) Products are new ~%b) Customer base is new
¢) Both (a) and (b) ) d) None of these »
36. Disruptive Innovation results due«;%p
a) Lack of Technology Appllca b) Substandard quahty / service
¢) Lack of Human centerec;sﬁﬁai 515 d) Lack of mvestment
37. “Industrialisation Serve&Aﬁ from utility”. This is sta,;_cment emphasizes,
a) Application of A% b) Standardlzatlon
¢) Humanization % d) Product development

38. Product Installatior Repalr and Mamtenance are part of,

a) Inbound log;sﬁt:s “» *b) Operations
c) Outbomg,d iOngthS " d) Services

39. and Production are par; of
a) Inbound logistics (o™ b) Operations
¢) Outbound logistics d) Servi es

40. Which of the following f'gﬁim an Agile Collabofatwe prmmple‘? 7
a) Break Silos of the pmjéct . B).Customer satlsfactlon
¢) Adaptability to prcgect brief d) Predetenmned hlerarchy in teams

£ B

41. Empathy in destﬁ‘ﬂs’éoncems with which of the fo llowing *
a) Design w1fh‘a,predeterrmned agproa%‘h b) Human centric approach

\\\\\\

d) None of these

.....

42. @»-@ﬁuctlon of goods Which*’are stmdmdme&fgsults in,
a) Loss of deeper human §ﬁgﬁgement
.c) Consumer engagemé?ﬂ ssive

. %he three dlmensmns of co}laboratlon in Aglle are,
./ a) Awareness, Ag'tlculahon, Appropriation ~ b) Awareness, Assertion, Appropriation
c) Art1cu1at1g§ Annotanon, Awamness d) Awareness, Articulation, Arbitration

44. What are'the Five primary actl%ﬁles of value chain model?
a) Inbound lo ogistics, operatlons outbound logistics, marketing and sales, technology
development
b) Inbound logistics, eperatlons outbound logistics, marketing and sales, service
c) Inbound logistics, Qperations infrastructure, HR management, service
d) Inbound loglst" \g%g procurement, outbound logistics, marketing and sales, service

45. Value chain anﬂ?sns involves which of the following :
a) Partners in production . b) Distributors
d) Both (a) and (b)
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“The willingness to try something by building it is the evi of experimentation”. The
statement refers to,

a) Story telling b) Prototyping

d) Conceptualizing

a) Non-linear process
c¢) Exploratory

Narrating demgn with time as sequence f
a) Mind mapping
¢) Story telling

b) Conceptualizing
d) Ideating

Presenting to a client/custome
activity is an example of, ..
%ﬁﬁf

a) MVP o
¢) Final product e |
:% "4
Which of the follo s not consideration while

. b)Engaging the participants

a) The central idea'of
~4d) Incorporate adequate detail

¢) Other prod\;% %" arket
g 5‘&-
%
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