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'.g Note: t. Answerr{r/,$$"".7u, qu^tionsfrom e.No.r ,, ,nY:.rMarks: 

80

E z. euestioi$i.ttii"*putsory.€_-.-,E ' .1',',"', '
K - I a. What is classifieddHvehising?
E b. or."r.- th. ;;;;;*X';.1"1i7,:," na*+i^i-^-+- :- +L^ ^r^ 

(02 Marks)
E ?j,t.y.t the lUxclfons of various participants in the IMC process. (06 Marks)g c' what are variQt-i,iltypes of headlines? When will each be useful give example? (08 Marks)$L1;..:'-';"''

5= 2 a. 
1Vhat,{e, $ri *.an by advertising cluner?

E a b. e.l"+i$,?i'r;,,T"';ii";;.:";'::^"::':l,l-^' *,.. (02 Marks)
i r Xll.^Il:.tlain 

the elements of promotionar mix. (06 Marksi, .. .uo rr c. ,W-hat afe the advantages and problems in global advertising discuss? 1oa u".6yji,i
ri..;t,rf'

E B, 3 ,;,.r1, Yhlt js a. "push and pull" srrategy in advertising? (e2lyar;kst
; g ,i 

',, b.:' Explain the communication process with the model. . ;"' ,' .,: 'E ' "e Discuss the present and posi test methods of measuring the effectiveness or trrejffi$,T}|ib ! ','," l, '-'

E €.' 
,, ,, program. 

,.,,. 
,",: 

ios Marks)

,,:' ,E 't 4 a. What is a spot advertising? .,..ir111.''-' (02 Marks)'" '\' r r r' What is media planning? Discuss the problems in media planning..-- \, \: ioo l,larus;'' i.E€ u'
9"E c' Bring out the importance of global advertising and also explain:*.he't'is global advertisingtre
F a appropriate.

E E .l;...: ,\ (o8 r\{arks)

; il 5 a' write a short note on "copy pratform". fr!'i.'l' (02 Marks)
g : b. Explain various types of Iniemet advertising. ,,,, -u ',.,t (06 Marks)
B I c. Describe "The steps involved in the develop*.nt o$ine"dia plan',. ios uarnsl
E B ' !.r.
6 ; ,'' .r., 'i

$ € 6 a. Define PR and pubricity. ..,*.\\,"" (02 Marks)

A E b What are the caregories of adverrising app..41,..?r, (06 Marks)i E c. Explain the types of advertisine budee{.ii1eifiods. (08 Marks)

= 

g --- '-'-'""'D "--o-\\'"'""*''
x: r, ,'v:...')
sp :" 7 a- what is transit advertising? ,:yii: (02 Marks)EHE = h Discuss the advantages 

11d {.$3}"}siriuses of corporate advertising. ioo uarlis;as
E B c' Briefly explain the speciar,.lp\rau,in Industrial seiling- (08 Marks)5!

:: 8 Compulsory : Cahe Study

Z introduction.-T.fug]fr'ency agreement called for compensation on a commission basis. At the
E request of lttd elient, it was agreed to include special effects in the advertisement. The final
E udl:Tirqlff.f${;. to the satiifaction of the client buthe pioduct ;;r;s;;;iii. .o*puny-E :til,:,t,{.d 

*$'Cadvertisement executive for its high cost. Furtirer the product mahger explained
tnairlt$)misunderstand what aspect of advertisement campaign *u, .ou..Jd under the
qprqmrssloned agreement.
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The company requested agency tq\[qil$'a team so that they could spend two days with

product manager brain storming thE;,iil$a#and developing the new frame work for their

Lrochure. An accounts executive, rpiib]ib i'elation person, art incharge, copy writer was sent

by the agency to the clients Hlefnii8s. According to the product manger it was a great

success. iatei after about thq\iitb-ld. The client received a bilt for the above exercise in which

the agency had billed on;1hO-uliV basis. The product manager thought that it would be on

project basis. Generally'rfui to reasons as cited above. Client/agency relationship gets

iuait.a with prob]eiilii..;Sor. time problem never gets sorted out and termination of
relationship is'thd:only answer. Since getting in to a new agency is a time consuming

process, mostplipnt.ilut up with their agencies.' ,/.,
....',

Some.s.nittpanies evaluate the performance of their agencies on a regular basis. Client

and agpnsy-must do evaluation. In performance appraisal there must be a ranking system

"*..|i*innut 
to unacceptable. Agency must be given a change to correct its mistake a1{l;.i.:

te{piniition should be based purely on evaluation basis. jli"\::'
'r.i,:; ..'"

tli$'1.'l"
r:-"].iQuestions : r?lillfl)'
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^ I rrr! I -n "'" il'
,'1,, \!t'a. Who do you think is responsible for billing procedure? i,l. .(04 Marks)

., 'i,:7" b. What steps should have been taken to avoid this situation? .ii1., " (04 Marks)
, '"t,,11..l;) c. Beside payment what other factors can cadse misunderstanding and falloui of i'elationship

; -.::::1,__.'^_;: 
i '

iy'.i.r between client and agency. .., ii,,, ' (04 Marks)

,.:...r:'i.r 
'"' d. What criteria should be used to evaluate the agency? Be specific. ti ,i):'' (04 Marks)
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