Important Note : 1. On completing your answers, compulsorily draw diagonal cross lines on the remaining blank pages.

50, will be treated as malpractice.

2. Any revealing of identification, appeal to evaluator and /or equations written eg, 42+8
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Time: 3 hrs. e , ‘Max. Marks:80
Note: 1. Answer any FO % j’ull questions from Qf%% 1to7.
2. O.No. 8 is cmi%}y
1 a. Whatis communication progess'7 g (02 Marks)
b. Explain IMC planning %ﬁdel Y (06 Marks)
c. Explain advertising: app””éal in various stages of PLC (08 Marks)
2 a. Whatis PR and publicity? o (02 Marks)
b. Explain types of Marketing Communication. (06 Marks)
c. Explain’ “Praﬁestmg and Post-testing ir-advertising effectwquss. (08 Marks)
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3 a. Whatis Advertising Agency? ¢ 2 N\ - (02 Marks)
b. Explain on online Govemgnce and ICANN (IntemeWCorporatlon for. Asmgned Names and
Numbers). N J T (06 Marks)
c. Explain types of ad agqpcxes ¥ (08 Marks)
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4 a. Whatis Medla@svnaluatlon? (S (02 Marks)
b. Briefly explain ctiteria for selecting Ad Agen01es ) (06 Marks)
c. Explain services offered by Vamms Ad agencies. . e (08 Marks)
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‘5 a. What is Prmt Media? = . (02 Marks)
b. Describe the types of co—operatlve advertxsng (06 Marks)
c-_Discuss in detail about developing media ép'ffﬁmf (08 Marks)
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6 a. Whatis Dlrect%arketmgV ( (02 Marks)
b. Explain brFeﬁy about the support ‘media. (06 Marks)
c. Explainin detail on Broadcast Media Evaluation. (08 Marks)
7 a. Whatis co-operative ad;rertising? (02 Marks)
b. Discuss in detail Direct Marketing strategies. (06 Marks)
c. Discuss in detail'thefactors influencing International Advertising. (08 Marks)
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BYJU - The learning app is popular brand name “for think and learn private Ltd., a
Bengaluru based educational technology (ed feeh d online tutoring company that has
recently received large-scale attention from students across India and- attracted investors
from across the globe. It was founded in 2(?% F“ﬁy Byju Raveendran at B”%%lgaluru Karnataka,
India. Byju’s way the first investment in Asia from the Chan Zuckerbwg%nﬁatwe

Their Flagship product is a smart p]mne app named BYJU’s. The. learning App that was
made available since August 201; "App serves educational _content mainly to school
students from classes 4 to 12&%15 ary to higher secondary) “Besides company trains
students for competitive exa: in India such as IIT- W NEET, CAT, IAS as well as
for international exammatloné such as GRE and GMAT. #

BYJU’s operates roughlmﬁ& a Freemium busmessml@el where a paid subscription is
required for most of the cou%g’nt

BYJU launched its 1atest ‘ad compaign across TV an«ﬁwﬁlgltal mediums with Bollywood actor
Shah Rukh Khan.
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each IML medla%p have selected in IMC strategy.
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