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Third Semester MBA Degree Examinlftsr, Dec.2018lJan.20l9
Retail Mana$Q.rient 1

{d.

Time: 3 hrs. ffiF ,-"r.Stax Marks:SO
Note: 7. Answer any FOURffi,t$questionsfrom Q.No.I d 7.7. Answer any FOUffiltr[

2. Q.No.8 r:s carqffiWr.
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Note: 7. Answer any FOUffiJfftf questionsfrom Q.No.I fi 7.

2. Q.No.8 is canr&ffiv. 
,_4M 
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I a. Define Retailing. L'% qwry" (02 Marks)
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l-.=r:--e---- @c. Explain the theory of Rotq**iw WfAccordion theory. *t *
(08 Marks)

- {ftp Jry*S&s. ffi S defl* $.i$q @ \..
2 a. What is Retail Strategfu.w W * (02 Marks)

* *.d

b. Briefly describe Retail Pricinffiffigies. * * 
(06 Marks)

b. Discuss the Retail Cqt$ntmication Mix. .# (06 Marks)

b. Describe$i*fu$ects of Ethical issues in wtailing. (06 Marks)

c, Explai

u. l,rlDvuss urg l\gL(lrl*.ldtit lrauruuv4rl\rll r.vll^. # (wu rvr4r^!,

c. What is a store hrout? Explain the types of store layouts. (08 Marks)
Nq* ' 4*

SF o*" '1.lr'W' o*" 1.
3 a. What is mepc@dise management? w " (02 Marks)

"q,c, Explaiull$itt-$pes ofretail formats.,*hm . (08 Marks)

4 a. whrt ilcRM? q$t *ff' * (o2Mqrks)a. What is CRM? %/ * d5* .d* (02 Marks)

b. Briefly discuss the various qitefla while selecting ffi.Hier. _ @ (06 Marks)

c. Explain the types of Retail$** tions available. %,.* il .;, (08 Marks)

ffiffiqv **=? * *
a. What are 'Private Labelilbdands? *W 

"- - dn (02 Marks)

b. Briefly explain theqodponents of RetailffiWb .ry (06 Marks)

c. Brief out the ditftry&es between relaffiip and transactiffia*eting. (08 Marks)
w"q )s

(02 Marks)

b. What areftr ft.etail Trends in I#? .""1ffi (06 Marks)

c. what,,is"ffiil Audit? Explai$&Fieps in retail 
*,,p 

" (08 Marks)

.,"d '4k- '1*r 'ry

a. Listghe Visual Merchaq$i$ipgTechniquesQemtnts. (02 Marks)7 a. Listghe Visual Merchaq#\q&rTechniquesQehents. (02 Marks)

b. .Discuss the need for congrffierism in retailiqfi., (06 Marks)
,dd& ^ &.ffi'

ffibfly explain the ffioh for the growth*ffiffganized retail in krdia. (08 Marks)

KFC restau&ftre doing * *mffitrfiFroua. rr,e KFC global design team has been

working to&mrffraul and modemi%,"the brand's visual appearance to the public. All new and

remodeled stdies there are h.egiffl based on a sleek design concept that encourages patrons to

b.

Iinger. KFC certainly their customers spend longer. KFC certainly hopes their
customers spend in their restaurants, and that is reflected in sales growth. As a
result, KFC tries to kpeflrenewing their concepts inin this directi on, satisfoing Qustomers
preference for spqdidg time at places where they feel relaxed, where they perceive the

place as part offfiffiaily lives with materials, colors and lighting.
Identify the k ents that have contributed in enhancing the visual appeal of KFC. What

preference for
place as part o(

visual merch grdDing techn iqu-es doe s KFC fo llow? (08 Marks)

,tr.":,*,$Wof the factors affecting the 

;xtenor 

and interior layout of a store. (08 Marks)
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