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Strategic Brand Manigement
i Max. Marks: 100

Nole: I. Answer any FOURfill.Questionsfrom Q.No.l to 7.:
2. Q.No. I is comPulsory. ":::i:,rr*i

3. M : Msrks , L: Bloomti level , C: Course outcomes,
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Time: 3 hrs.
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Q.1 a. 3 L1 co1

b. State the role of brand 7 L2 col

c. Explain the process of strategic brand managemenl l0 I,1 co1

Q.2 a. What is Brand resonance? 3 Ll co1

b. 7 L3 ca2

c. Describe the David Aaker's Brafid,equity model. 
,.., 

.,: 10 L4 co3

Q.3 a. Define Brand positioning. ',-' 3 L1 col

b. Explain the sourc_es of brand identity. 7 L3 coz

c. Elaborate cqssjrnibr based brand equity model.
:::'"::::::'"

10 L4 co3

Q.4 a. D efi n€l$-rand element. 3 L1 co1

b. 7 L3 c03

c. Explain the factors affecting brand imitation. 10 L3 co3

Q.s a. What are the components of brand knowledge and define them. 3 L1 col

b. State the feafures of brand consolidation. 7 L3 co2

c. Elab orate characteristig$iofsucce ssfu I international brand s. 10 L3 co3
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Q.6 a. Define Brand Awareness. 3 L2 co1

b. Explain strategies adopted by global brands. 7 L4 co2

c. Explain geographical extensions of brands. 10 L4 co4

Q.7 a. Define Luxury brand management. 3 L2 co2

b. State the types of Luxurybrands.
)1,,11:

r'$f 7 Tr4 co3

c. Discuss the challenges of Luxffi;:mr ting.
i.W
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10 L4 co4

Q.8

Who don'tll
popular whenfdieatbd in 1984 by Chanterise Jane Birkin. The reason on
making thiq b"?iirfor more pampering the,,uroman in meeting their need for
design heh*d b;ags; Hermes Birkin so favored by several international artists,
this is why tiibst woman in the world,,want to have this bag.

- Heffies Birkin bag is so popglar that the another producers did not
hesit*e to imitate the replica hbndbdgs so exact to the titi$inal, if we only
glimpse we will assume the bag that is original. Sophisticated imitators
some timcs make us fooled.

lf a product is already a ffend center will not be denied that many
copycats imitate these products. As for the tips you can do to avoid it is to
create characteristic tlat can not be imitated b;y such as copy cats with use

of hologram 1ogo, unique materials an&,diitinctive product and also by
creating packaging that shows the origi4al item.

Ouestions: $

a. *1;frpdr" think, would 
l,:4T"" 

forbrand imitatitjn?'" 10 L4 c04

b. Wli'at ean be done to solv€' $iiroblem? 10 L4 co4
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