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Q.2

tr. I Defrne Channel conflict. Explain the sources of confliot.

c. I:xplain Product Lile Cycle and strategies used by a marketer in various

a. i What is Brand Equity?

b. lrxplain protluct hierarchy for the product "Maaza"

c. fixplain basis fur Market segrnentatiort

L

a. DetlncScgmcntation.

rr. i ivt ai ii siand? ExpEil diffeiert Brardirg Strategi.r

C. lrxplain the steps in developing Effective Comtnunication.

Q.l

Q.4 a.

b-.

What is Neriro Marketing? t

Define Marketing Audit. Explain its featurcs.

ExpIain the components ofiMarketing Environinent.

What is Push and Pull strategy?

llxplain various functions of Marketing.

lllustrate with suitable example for aclopting different pricing strategies by
a Marketer.
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Q.5

Q.6 Define Packaging.
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Illustrate the BuYing
Washer.

nole-depicted by customer for purchasing IFI)

ir) Societal Marketin$ ConcePt

Q.8 CASE STUDY: i

I

The Shampoo market jn;india was estimated at Rs.21.41 billion perannum as 
I

on April 2bi6, grovf n$innually at a rate :f?9:tljT.t"tl:t ::;'i:::11:i I

by lndia's large'st tasf'-moving 
"onsu*.. eogds compa:l Ilul and one of the I

Worlcl's largesl consumer goocls companies, Procter and Gambler. I""'Trr- 
sf;;nibJq-rr-,urL.i in tndia'has changed significantly :ii::.r0.!0's , l*

when it became a l't life style product.'in urban houses. As, of 2016, it was l!

huuing"Colnpetitive market iead by,.,Hul & P & G Aylysis reveals the

.o*piition io g.t intensify more, with the entry of compaq,ies such as ITC and

Dabur. Market is marked by intense competition ,{i0rn:.domestic 
as well'as

lnternational companies ffre+tranging dynamics in'the"industry, coupled with a

.o*purutiu.ly low penetratioh rites; offer the players in this market, the

opportunity tt grow in botn'the top and bottom'end:of the market, according to

Deflne Integrate Marketing Communication

Explain different Targeting Strategies

Write a note on :

0 Service Marketing
iii) Sensory Marketing

analysis.
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What accordin$ to you are the

market?

nt .nangirg scenario, wh[t,stlduld a company like HuL, do to sustain lts

Ieadership position in shamp<io rlarket?

reaSons for changes happeriing in Shampoo
j:,1

@uencing Consumer Buying Behavior.

;TITC 
's 

pla'rning to enter the sharnpoo market in lndia. According to you

I what taigeting itrategy should it adopt to emcrge as lcading player in thc

m*t M"*e.
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