Important Note : 1. On completing your answers, compulsorily draw diagonal cross lines on the remaining blank pages.

50, will be treated as malpractice.

2. Any revealing of identification, appeal to evaluator and /or equations written eg, 42+8

USN 1SMBAMM403
" Fourth Semester MBA Degree Exammatmﬁ” November 2020
Digital and Social Medla Marketmg
Time: 3 hrs. Max. Marks:100

Note: Answer any FIVE full questions. A
oy,
1 a. Which are the digital proportion of an drg;ilization? Explain. - (03 Marks)
Explain the seven steps of E-marketi gmplan ¢ (07 Marks)
c. What are the various benefits of e»marketmg to the customon!i&merchants and government.
# “‘; ’ (10 Marks)
2 a. What do you mean by in-page heat maps? A\ (03 Marks)

b. Knowledge is the moéswt,‘irnpt)rtant to organizations,.¢xplain knowledge management matrix.

L (07 Marks)

c What are the dlffer """" ce between cookie-based tracking and server-based tracking and also

(10 Marks)

a. ¥ 3 (03 Marks)

b. £ xplain the steps mvolved $ii: content creation. %, (07 Marks)

c. Explam 5 key areas to enhance ’@EO of a website. .- =" (10 Marks)
| QY

a. What is NAPKIN plan? s g™ ‘ (03 Marks)

How crowdsoursing 1sm$eful in enhanced product development (07 Marks)

c. Write a note on:
(i) Data mining

oo

(iii) O’yber crime (iv) KPL

*a (10 Marks)
&
mi% A
a. Content is ki%g for E marketing Campalgn discuss?< ”“*“’”@ (03 Marks)
D1scu§@ff§e difference betwé’% ﬁdltlonal media ver,sus social media. (07 Marks)
c. Explﬁm step is setting up *’isearch advertising campalgn (10 Marks)
& at : b
# 17

What are the components of search advertismg" (03 Marks)

b&’*’ % What is affiliate marketmg explain the “actions and rewards” of affiliate marketing.
b 4 (07 Marks)
C. What is CRM" How should or%%nxzatlons plan activities with customers and other stake
holders? %& R (10 Marks)
a. [Explain three pillars ogrelatlonshlp management. (03 Marks)
What are steps to guide’ somal media strategy? (07 Marks)

c. Howto guide recovet*ing from an online brand attack in social media? Explain. (10 Marks)
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Urban Tree Infrastructure, well known for develggfi;xé;%vorld class home in Chennai, Urban
Tree collaborated with echoVME in order to<ineréase sales, create brand awareness and
grow the online community. Also Chennai hémg&‘“ngany renowned builders and standing apart
from the competitors was a tough job. Hgg@c‘gj}%équired an approach tl"’iag is mainly Chennai
centric. Y ﬁ

F

)
echoVME started with dedicated (blog on urbantreehomes.com focusing on the current
affairs of the real estate indusﬁf*}g,jpfty events and happ%git;gs and home improvement
solutions. To create brand awareness, the agency organized influencer marketing campaigns

such as a Bloggers meetup qﬁ run regular contests (?(Glam contest, Golv contest) to

increase brand engagement. £
Suggest Urban Tree tﬁe“g?i?ér possible ways to eé‘é sales / lead generation online.

(05 Marks)

Discuss the megiﬁ{"’“g( the organization can agaﬁf. (05 Marks)
Suggest the appropriate strategy to overcofii¢’the stiff competition. (05 Marks)
In what ways the competitions and meetéeﬁp%ﬁn help the organization? Explain. (05 Marks)
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