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Fourth Semester MBA Degree Exami6pioffiNovember 202O

Public RelatjQrtS
ffi **'

Time: 3 hrs. *S \ 
* Max' Marks:100

Note: Answer any FII@gtll questions.
i* d do..*t*

a. What do you mean by "Public Relations-@. * * * (03 Marks)---.-------"*,'w
b. Describe the Proactive and Reactive upffiffi"s of Public Relation$p:'1e (07 Marks)

- -. ^3&:"-S.. - - tj
c. Briefly discuss the "Behavioral Pub,lifrBElfltion Modef'. d ' (10 Marks)

a. What do you mean by "Control nqftU;*i" "Elaborated likelifufutheoqy''. (03 Marks)

b. Discuss the "situational Theoqfl&o&$ublic relations. #r# (07 Marks)
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c. Briefly discuss the "Elaborqt&cfrb,iftelihood theory" of Publie'R.elations. (10 Marks)

. a. What do you mean by "Orgpni/ational Culture? 1\ (03 Marks)

' b. Describeihe importanpdbspmployee communicalidff (07 Marks)

c. What do yo., -ea, Ufktpt$rnal Media and what foStn. objectives of internal media?

.rs, fl . d (loMarks)

a a. What do you r4ganfu "Community Relati&m# (03 Marks)* b. Briefly discuss'ghq "Community Relatiopffipbess". (07 Marks)

c. Whatis "G-Sn$laie Social Responsibilitfffiiscuss the challenges in CSR? (10 Marks)

E a. Wtrat Oo,firoii\nderstand by "Media Refations"? (03 Marks)
t b. Enumeraie the role of 'Media' inffi.b}" Relations' -#" (07 Marks)

;: ;;;.fr,'fril;';;;";;;;r,#&t;polti" Rera*[o{*# ^ 
(r0Marks)

r a. What do you mean by "Crj"sis &lanagement"? ^ WLtrW ^ryfu 
(03 Marks)

c. Explain the guidelinesffidhndle crisis. ffiYy* - d 
* (I0 Marks)

- a. What do you mean bg,"Stenario Plannffi ffi fu (03 Marks)

' ;;,. pi.*."rir";'Age6datetting theory orrfriffi nehtions' @j-tr ffi ffil3c. Discuss the vami$ffiypes of "Issues &q$Sblic Relations' *
8 'q-' ffihrf v/s Neha Tqmd

S --. *. 
** -^---k'

Gursaon resident Nehffimar had strangeffiSrience with a packet of Amul Gold

Mik. ffhi& she decided tousliffion facebook. AffiL being the social savy brand that it is,

,.pfi6ffi."t promptly wffi qffist as their qwrgalong with a video clarification explaining

,*ir"t tt . catted "St..ioh&Hi#operty of mrS,','.$t was ftne till here, but Amul then made some

ffitructing accusatpnq#muiOltui ttre gps-lorner was using her "official capacity''to make

,,i.\ii" .o1nJuirt. Ant$kako claimed that iffe pictures and post by Tomar were posted on

Sij"r,-ql'r* rryWlrior to heragct$ally liaving the problems and the date had been

subsequently6gtren$eO. Amul gg@tffih on the back by. users for it s prompt response and

matteimieh{ h&eended there htittlien things got murkier'

Nenl'srnur denied bqlh%[egation and sgme observant user theorized that the

screenshot posted UV ffil to support their claim could have been tampered with by

pointing ouf inegulaiigg."# ihe pt otos shared by Amul. Tomar, on her post, posted a lightly

iepty in tt e 
"o1y1ir.nt 

rBqfron of ihe post, expressing her disappointment and accurring Amul

as misrepresenttng fadtor.

Questions: o-@*

Discuss the rffi&Ysocial media in maintainihg Public Relation, here.

What Reme$ial$teps would you have taken as public Relations offrcer?

(10 Marks)
(10 Marks)

a.

b.
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