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What is ity?

ified? Briefly explain.
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Brieflyeffiffibusiness marke! reseroh-proclls. - - .&
DiscH and macro variableSffiffidustrial Market Sffintation.

, :t'&?uY^.;" ' tk- ;'

Whatdoyouunderstandbyfntgmdtauctions? +\.'ldo - *fu
Explain different communication mix used in BqS"r1gss Marketing. *" . ,'i
Enumerate the steps in Re$lionship Commr":;"*fe 

,' "'m"* 'h P r/ ^\r .. ,+ffi,'4k.r'Define KAM. -.: i$:,#
E--l^:- D^lo+i^-ofii'm T ife Cwr:les * ..,..'fl

Define KAM. .- -.r' i$=#'" ,*{. *$,

Explain RelationffiLife Cycles. ,.s" #J
expUln classiffiffi criteria used in @q{i'bnship Portfolio.'*;
Explain RelationffiLife CYcles.

Explain classiffi.ion criteria use(
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Case Study: q =d 

qT
f"i"g*"JlfSbtp" Co*pa"y f.Gffi#galore are famous for DC, AC motors and AC drives

,rrurrirA"*ri*g8i" India. T\ey €oi involved into a technical collaboration with a famous

Singapore firm to *urr@e new efficient *d.::tl productive 255 Frame AC motor

which is a replacem"nt{ffis0 Frame DC motor. wtrictr are used by Railway, Sugar, Steel

manufacturing industriesT"'

IEC is planning tgffii"t the New 255 frame AC motorusing an advertisement'

I)o vou u*"" #,,ft€ advertisement campaign for an industrial product? If so why?105 Marks)
--r--'Q '^rqr.^o-o.{rrcrfice? (O5Marks)
What are the lvays in IEC can advertise?

ii;;f, +-*$to *u*ger, how you will fush the product rather than concentrating purely

on adverttsement. (10 Marks)
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