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Third semester MBA Degree nxamffration, Jan./Feb. 2023
&{g

Marketing Resear"hj3lp.U Analytics *
"*;.

Time: 3 hrs. #= ryr ;ffiax' Marks:loo

Note: L. Answer any Fo(IRmiiffi",,"ns from Q'N?:, i d'*''''
2. Question No. I ipw,e-qffbulsory- 

^ 
$.

.':. '. W dk- "I a. Define Marketing Research. *" q- q"= (03 Marks)

b. Summarize the siope ofMarf<epg Research. ,,, '',f; (07 Marks)

c. Discuss the steps involves{g-Marketing Research. 
_ 

"q.. \. (10 Marks)

" ^; -; *
2 a. WhatdoyoumeanbyfibsinMarketingResearcllry ) (03Marks)

b. Explain tle compo3iUgt$ and domains of Mark;:ting-Intelligence. (07Marks)

c. nriefty discuss fuffis of ethical issues inffifurch' (10 Marks)

"" -'' '" jde

3 a. Define Research'"Design. " "' (03 Marks)

b. Discuss At$mi"r in the process of Rpseerch Design. (07 Marks)

c. examind tlbdilfferent types of queg@,,,,,g; used by researchel,4g.lile defining problem.

\*"; *y (loMarks)
-w+'4 a. Define pbs *itf, examples of DSS*' *--4.-k' !'19T5')

b. Explain the advantages and-$isa$Svantages ofMar$ffihcision Sunpf{$V"t* 
l}?t"?},ffi*{b * t 
iiornr"*ric. Discuss the types of datpba6e ' *' i#. *.,,,,,,,," {. 't }= 

" 
1..

5 a. Whatdoyoumea*byeonsumerresearch?&W -":+ (03Marks)

b. Briefthe nature.,*fug Marketing Reqe.are$r'- #{' (O7Marks)

c. What is pricin$idearch? Explainthe*!*roas of pricing reseatdh' (10Marks)

{h 
_+. ^ rrrr.^+ :- D--Ji6+i.,o A-olrrsic? "" s:L}*ffiliii;iX$ (03 MafkS)

's'd '&i# ""*:. (03 Marks)a. What is P;ed$tive Analysis? ,. \-,," ,*'=ff=*
b. Discuss the advantages of predictive analysis' ,- .' (07 Marks)

;. n*uffi,Jttie importLc" 
"igr"Cietive 

analyic,] **ae*" business research. (10 Marks)

a. Definepairedcomparisonl-*t --- .'.-- r,i \: rr---r--.r!^^ 
(03Marks)

;. .=Sh"-;se the -f" q6.+V#{Volume, Velffiariety, Value) in Market Research'
,- .t o (07 Marks)

9,'\
i. .*"iyulrrute the role U. ffi.t types in pro-duct'research and adoption process. (10 Marks)

,*t
Case Studg ffi ri*#':';u;i

Easv Tra#l1*is' * 
"-"orrr-erce 

stlartup looking for potential customers for its market
-- J : p

"*parsio* 
buf has limited r*sorii'"", foiprimary research. The firm accesses the secondary

data on domestic tourism+jndustry releaied by Govemment of India. The secondaty data

offers a viable, cost effiVe soiution to find the potential customers. The questionnaire

used gives the nature gf available data. Easy Travels needs to generate more insights to

"ompit" 
in the markPtl

Questions: .

a. E."*i"" ,fr" uit*ffiaTag"s and disadvantages of Secondary Research' (05 Marks)

;. Evaluate the typJof s-ample designto be irlplemented for this ecommerce startup' (05 Marks)

c. Develop a.questionnaire for Easy Travels to extract relevant information so as to generate
- - -- I s' * t^L*' +n nnmnare it the rnnrkef (10 Marks)
ttre reguifidinsights to compete in the market'

\jl*;- * ,F tl. * *


