50, will be treated as malpractice.

Important Note : 1. On completing your answers, compulsorily draw diagonal cross lines on the remaining blank pages.
2. Any revealing of identification, appeal to evaluator and /or equations written eg, 42+8

USN 20MBAMM304
Third Semester MBA Degree Exanﬂﬁﬂﬁon, Feb./Mar. 2022
Marketing Research %hd Analytlcs

Time: 3 hrs. ! ““Max. Marks: 100
Note: 1. Answer any FO I questions from Q.Nd‘"i to Q.No.7.
2. Question No. pulsor;y. &
1 a. Differentiate Marketin <%f:s"&rch and Marketing Inte'fﬁsﬁ‘ence (03 Marks)
b. Explain Research Desi ‘Brocess Hﬁ ) (07 Marks)
c. What do you meanb #Database”? Explain the types of Database Management System.
LN %@; (10 Marks)
2 a. Howto 1dent}fyﬂf’espondents n Markctmgiﬁcarch? (03 Marks)
b. Discuss ethies,in Marketing Rescarch (07 Marks)
c¢. Explainf ‘he, techniques used to colkg,gtg‘ata for Consumer Ma:ket Research. (10 Marks)
:f-!'!".?;;_eﬁ‘i}.li ;
3 a. Mention the uses of Decision Sdpport System. 4, (03 Marks)
b. Explain the nature and scopgghf Marketing Reseafc;;,;w (07 Marks)
c. Discuss the methods of §al¢s forecasting.  , o' (10 Marks)
4 a. Listoutthe scope@*f?ncmg Research. 2 ” % (03 Marks)
b. Explain the con;pqﬁents of Data W o’iISes s (07 Marks)
c. Examine thc qpp’hcatxon and benefitsiof predictive anal ics (10 Marks)
! Jﬁqh | ty
A,V o
S 8 Explanr*l\«ﬁtwatlon Rescargb% v ¢ (03 Marks)
b. Expiam the three “Vs” ofB .Data. 5 (07 Marks)
c. | Hﬁow to avoid the pltfalls in‘predictive analytlcs (10 Marks)
- : i
6 & What do you mea% by ‘Test Marketmh;&‘? (03 Marks)
b. Explain the unp“hrtance of Markeﬁn ‘Research. (07 Marks)
c. Explain the'| types of Research Dcsmgn What are the factors affecting Research Design?
(10 Marks)
7 a. Listout the limitations of (03 Marks)
b. Examine the factors mﬂuencmg sample size. (07 Marks)
o

Discuss the factors Affecting Market of Luxury and Lifestyle Products. (10 Marks)
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CASE STUDY:

ree, treatment agents,
antloxldanis emulsifiers or class 11 p iD bread is priced at Rs.50 and Rs.55 (for
400 gm) and comes with a shelf Ii e to six days. PC Musthafa, CEO and Co-founder
of iD Fresh Food, said “In iD % we have used traditional techniques, starting from
specially ground flour, all- fermentation, traditionally baked, no chemicals or
additives. These are the big ffercntiators when gpiwd to any other similar products

in the market is there are‘abSolutely no synthetic ch in the mix”.

-

carch firm, what type of research you would

Questions: :
Presuming you %&king for a marketing ¢

conduct to analyzeé'the consumption pattern-of bread among South Indians. (10 Marks)
Explain ho%;yoﬁ would implement the ‘research you have recommended. (10 Marks)
' L 4
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