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2. Q.No. I is comPfflqpry. " s

ff'h':"= -ff
Explain the terms Data,Inffi*Etion and Database. *, '= (03 Marks)

Define Business Analytlks. ffiain the motivation foq studying Business Analytics.

Explain the challengffi;'tstrsiness Analysts. ,i.,.:ry.r* (10 Marks)

duur d
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"-1t2 a. What do you fr.by HR Analytics? ExpJffivith example.
i:^.,*ffi"{b. Explain thg,\@e"ofbig data in IIR analffi

c. Explainj*h6'gillstep process of implemgnt*g HR analytics.
a' 'B].
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o rJn.,, *^ll.r- rLo lracr ,,oo ^f E,iHIo Anok,*ina, S&""\ . i'{q^ Y x{s. Tr

3 a. How to-irake the best use ofBfsinbss Analyics? .-i"
b. Write a note on Evolution"gf IfR Analytics. 4,$€+
c. Explain the functions he-lp*q#o create Dashboar&:" i

4 a. what do you meanuv-iu u"arding? M*." 4,- {v'a. what do you mean Dysstory DoaromgT ,,.,.+ "-Y 4r.

b. What is HR Metrics?Explain the training and developmenllrifetiics.
c. write a note o,aqboKuP, INDE46iuMiF, AVERAGEilil ahd COI-INTIF.
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@5 a. What dp.you mean by correlati6npnalysis? ,";;,
b. Explaini[e steps in conductiligpimple linear regresiion ar

a. wnat Ry9I mean oy colrelaslos$tnalysls/ *i,*]y
b. Explain'ife steps in conductilig Simple linear regresiion analysis in PSPP.

c. ExplHil"lhe advantages o&fi&e 0SS Over clo-sedwsoftware.

c.

7a.
b.
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(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)
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,,,,=.What do you mq46ffine sample T-Test?-'List its assumptions.
6.*jpxptaln tire stepffionducting paimqd 

jsamples T-Test in R commander.
c. How to conduqandependent onq.WANOVA in PSPP?
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What are the uses of
cluster analysis in rattle.Explain the steps in

Explain the output of regression analysis.
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One of the leading clothing retailers &fuiu went through ttle difficult journey of

creating data based analytics-driven qlq,!"for. their H\ !ytT"""ts'lfgf:: 
across their

different brands. rrre irrn created its ilSfuaY*orkforce analyics tp'to identify the gap in

the existing systems and then ptopogp."$fur$ actionable insights. 
ip

The team.u*. 
"p 

*ituifn.*bffieof the observations. She,first challenge that the.team
The team came up withihe";b#ielof the observations. T}he first challenge that the team

had to tackle *u, th.'u;,t**.Ur&+"and non-standardizgdffi&re of data that was being

collected till date ui aiff.r.#ffifii diuitions. Metrics f io measure key performance

2OMBAHR3O4

hnd non-standardi

iherefore, difficult to sofrpare when the data was to be

merged. The majority o{thb.HR busmess

prorid.d access to wgd5ffie analyics plat
'were 

skeptical aboutt&b,F$amount of suppo:
pro.rid.d access to w[ analytics platforrns-S.r$ts Tableau and R' Many HR partners

were skepti.ur uuo,ri$-B*rnt Lr support trrel%ietrt get from the _t"t,11"19:Ti ffil
dffi;;;;;.;${$,tr.-rr..rt.ory tiying,to*imbrice-the analytics-driven culture. rhe

analysts felt that th"y ;;;; setaomliv.",fr* scope to generate insights from the data and

ffiffi;ffi-ftilrestricted to ontyffiArating data-driven reports which were seldom

indicators were not in sync &qd theretore, dfrlcu

used for insight.

data-driven culture.
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