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E Note: L. Answer any Fo(JR1uii$.ytstions from QNo'I't ''Q'No'7'
I
H 2' Question No' I is c;aptpii'lsory' "!; 

$
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E 1 a. Write a note on 3V concepts o{*4*.dtaya Kumar' ;J,

$g b. I,il *. *r,. general il"J'f,l[i{;fG;'r"ru'to*g, u'y# determine u p,oau'lo'f#"X,1

g5 c. ltttl*Y*. Macro - Esqlq+*5 factors which are llkFlv to affect the marketing activities of

-g I an organization' u,!.\81:.t'"" 

rsvLvre 
(10 Marks)

.E d .. +,,1t'" .,,r,, (03 Marks)

fi ; 2 a. Defure Sensory M$!._tine. . (07 Marks)

i.g i ilil$l?H:m*:1:ii'if#:ilr3},"ffiaviour (l0Marks)

a E ' u n'=*

V Z *fu..-'r' " (03 Marks)

; € 3 a. What are the characteristics of S:rvlqf ! 1 (07 Marks)

H * b. Sittu*r*t the steps of New Pro9,**:f'opment' :

* a c. Discus"s the Marketing strategy, tor*uruiii;,- witr, suitable examples. across *t% 
ilX?;SJ

ii!
€I -.** t,:-- '",,{'*, tft' (03Marks)

[ E 4 a. Differentiate B2B *9 P?c 
m1te,tln8_ (07 Marks)

i; = . T -1^ ^l:-^ ;- fra^l1rnolE b. Justifl, the role of Labdffi in Pagklns ^ 
o t." ,,,... " (10 Marks)

E e " O^,"Uilst tt e tasks involvJd m Vtartet P1o*i.tiOfiine. _,,,;u'oe

iE ' (03 Marks)G e 
:e of Pricing' ' 

" 
,E F 5 a. write the srgnltlcance or t^tlY"',ts , hr-^ .-^r r\ooicnino , (07 Marks)

; E b. d;;;;;; ir.,?pru..oure of Market phannel Designing. 
(10 Marks)

E E ;. ilrtttut. the sirategies of Pricing' . ': '
A,A t "* 1:.'
E E ':\:lk:r:lta 'r'ai:l: " - '' (03 Marks)

E € 6 a. wri$@te on AIDA t"[e4 , - --- -+r'

$H b. d#;;f;u,,a *"'k";;;hE"';E6onents orpR$l- ' ' ' uketine 
07 Marks)

E E .. ,+.i.r*rrlate and Analy3e.lthe k.y to-po $tbf Digital Marketing' (10 Marks)

3 3 1 ;- what is M - commerce? .
6 i b.' Synthesis theunro.Eels in ot ed in.3,,,$ponal Selling' (07 Marko

- r..i..c.Articu1at.rcuq*po,.nt,"iwff&hgAudit.(loMarks)

E. with the age of Internet*Reool.rrion 
prevailing in the l"diq Market and the Indian youtl

becoming more Net _ ;vi;,.-i.;r* grobul'?.riu*u"t chain brands like KFC have bee

increasing their presenc.;; ri;iffi;;1;;r"t-t. In India, KFC is the number one restaurar

brand on Social rraefil1..Tile ;;i;rl. of the ."t". s".ial Media campaign that revolved aroun

apps like the natititil*c n: rrunt Desigli your own Bucket campaign, iu''y cature and Wo\

menu option , is",.to appeal to and target vo*j-uuoience who are'their target groups and also 1

develop'brand engagement with this segment'

,r0".,.,.*'.;, I of2
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*;;;.uaio .tp.rience. rieslgn your own !'#'try.':.3othtt fabulous"campargn wnere tne

participants had to r"-. w *Itr, i,.*tir" ffiW.fiIdtulqC Buckets' It*'lgthived arormd 12000

entries. curry-cature was another tttutinffiuHnuisn wlr;;11?il:$# 
"T::;::T:."'J#;H',:":r'##ffi;# ffiil;;;;,;"Eky, r,urJ u, ethnii rndian touch to them and then

upload their pictur.;}il;;;;irraevow - Menu option 
"u."u*irr 

500. rhis app allowed

users to ,ru, .r'r",i.v "",.t "r 
p$ru=p'$ti9mrn1tiol lti:hffiP.lT: ::1t^t:,::3'ffii::users to scan currency notes of $s-sCI$ denomrnatlon wmcqs"stilll*ru ,rs, rLrtsEwDL vsrrvue rvv-

menus that could b;il;ir;;.q-ffi"1his budget. As a rew,ffio! these campaigns KFC was

featured among the Top 5 socialfo+d.roi.a bran?s bV t49 t+e-aflu Post sentiment grew to 93oh'

Engagement rate bec#"-:,#il$Lgriu. ilil;;;";rug.*.,ffi4 among the top 5 fastest growing

Soliai Media brands in thoftuntry' {

Questions: rl,ruf \ "'s

-*#,+
a. How SociatMfffutr is considered as oneffifro best channel for promotion? (10 Marks)

l. ilJ#;.&=[Wr factors of rndian ;;;sTil;rr are blended with the Environmental factors'

Justifu,,%, '* *t '+ (10 Marks)
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