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Third Semester MBA Degree Examinq$d*$ Dec.2019 / J an.2020

Gonsumer Behavjdur
Time: 3 hrs. pi,r* ''. Max. Marks:100

"1 ,

Note: 7. Answer any FOTlR{#.tl'qdlestionsfrom QI t?*|O/-.

2. Question No.8 is c9,r,p,pttlsory. 
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I a. Differentiate between consumer una "rr[o#.. ,,r,, 

" 
"""'"

b. Explain the nature and characteriqties:-tif Indian consumer.

c. Explain the Rights and Responsibilites of consumer. 
.,.,,,..t,'l,l

2 a. What is External Influence?
b. Discriminate between Qpalitatfile and Quantitative Req,edich.

c. Describe Input proce1:_"",Pt, model with a neat diduliidlh.
t'"'E$fu', ' Jlrit''llriirF

3 a. What is differentialThrti$hold? ,,,, 
*'

b. Discuss Freudia-q$ffiory of personality and itq fulication in marketing strategy.

c. Explain Ueslo*',,1$:rri6ed Hierarchy theory. $ff{fibtivation.

4 a. What do you mean by Attitude?
b. Explain,tfog ihfluence of communicatioti on consumer behaviour.

c. Des9,,u{$!T e Classical Conditioaitg'Sheory of Lea.ar. 
,_",.

5 a. What are Beliefs? '-l;"'"'r' 
....*",*\*'

b. Explain tt 
" 

uuriort types of Reference GroyPs.n $[ir,-1,],]\1' 't11tuli;i,'

c. Explain the strategies to-'oqiitome cross culturt{.}'prblilems. ',,,,,=i',i ''

6 a. What are Market Har"iX;F . "i'|$,il,*]

b. EXplain the charaoeristics of opinion leatldtt' 
"1'',''''"1]'1'

c. Explain the Diffusion process
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a' what is E - cRM? (03 Nrarks)

b. Discuss tt,p ilp"t of Perceivedl:$sk. ,...-;j;:]:-- (07 Marks)

c. Defure'ffi8ption. Explain the virious stages of Adffiion process. (10 Marks)
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,\. '*'Mc Donald's C6$&ation is the,,##S's largest chain of hamburger fast - food

., 
'"t"rdsturrants servicinAi,nearly 52 milliorflffiiomers daily. Each Mc Donald's restaurant is

;,1ir$lrfpglafed by a Fr&nehii$b and affiliate o,r the corporation its self. Mc Donald's operates over

:i,OOO restauranls Worldwide emplpying more than 1.5 million people most restaurants offer

both counter,,r$dfyice and drive fuQpgt service with indoor and some time outdoor seating'

Somopffplets features large indoor or outdoor playgrounds with redesigned interiors in

golden yeld$ equipped wjth l$nging lights. The restaurant will sport a new design with less

plastic and more brick.ary*imood and offer arm chairs, sofas, WiFi connection, tall stools

and counters, plasma{Smfiwith offer news and weather reports,'Flexible'zone will be

targeted at Families una tiru have booths well fabric cushion patters and flexible seating.

Questions !,,.,.,,,,*

a. How has tfre qompihy gained consumer insights and created service differentiations?
(10 Marks)

b. "To attract Indiin Customer", what strategy need to be opted by Mc Donald's? (10 Marks)
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