Important Note : 1. On completing your answers, compulsorily draw diagonal cross lines on the remaining blank pages.

50, will be treated as malpractice.

2. Any revealing of identification, appeal to evaluator and /or equations written eg, 42+8

AL LR

USN 18SMBA23
Second Semester MBA Degree Exami%%’tlon, June/July 2019
Research Methﬁd%logy

Time: 3 hrs. ax. Marks:100
Note: 1. Answer any FOUI;
2. Q.No. 8 is compuls
1 a. What is Business Research? (03 Marks)
b. Explain advantage and disadv. (07 Marks)
c. Explain descriptive researg elmeate two types of de rlptlve research with suitable
example. . (10 Marks)
&
2 a. Explain snowball sam%iﬁag (03 Marks)
b. Briefly explain reéearc process. P " (07 Marks)
c. Develop a ques Qgﬁﬁlalre to study the cOnsumer perception toward colour choice in
automobile industry particularly car segme (10 Marks)
3 a Elumdate%ufﬂone scale. ! (03 Marks)
b. List ouf ¢ dxfferent elements of repo ( (07 Marks)
c. Devélop,a research proposal onyfhar se of your own choice.
(10 Marks)
4 a. What is Quasi experlmeng%w = (03 Marks)
b. Narrate various error \@@h come across in sampling. ' (07 Marks)
c. Elaborate different tygeswof report wntmﬁg arid'explain effectwi?;vﬁy of documentation.
- (10 Marks)
S %&)
5 a. Explain pararﬁf& fﬁ% and non-para (03 Marks)
b. Distinguish between nominal and (07 Marks)
C. (10 Marks)
6 a. S (03 Marks)
b. What are the main compo (07 Marks)
C. . two sets of variablesX{ and X with 5&@ ervation each the following data was noted.
ComY hal X1 | X
g 10/ 9
b 31 2
Coéf %nt of Correlation 0.75
Using the 2%@5‘[ find whether ghere is any significant difference between the mean value of
the two variables at & = 0 % or not. (10 Marks)
7 a. What are features of goﬁpﬁ&%research study? (03 Marks)
b. Explain type I and type II errors in hypothesis testing. (07 Marks)
c. Briefly explam @Milfferem types of attitude measurement scales. (10 Marks)
’ %@
¢
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CASE STUD% ‘

Over the last decade, recycling of household St@ as become an extremely important
behaviour across the nations. However, in Asiaj %gntrles this fluctuates from one country
to another. China is the leader amongst waste ‘management while India, an equally large
country. Still has a long way to go. Though tQ sare essentially policy,driven or community
driven miliatures, there are a number of'aftithdinal and motlvatlonai\%mers to recycling
acting at a individual level.

Raju a business studies gradua ‘?ﬁh a keen in envnonment 1s§ues read about this in a
special report in the newspaper
obvious to him that there was |
of household recycling. A -

All he had to do was werk out some way of agocating the inconvenience people
associated with recycling: ¢ vy A

He decided that ‘ r-to-door recycling seﬂ ce may be a profitable way to get people
to recycle. He beheve at householder would b %mlhng to pay a small fee to have their
waste collected o;1 {veekly basis, from outside’then home. Raju discussed this idea with a
very receptive, remfemmg Raju’s views that this was indeed a good
erf before he developed 4 detailed business plan, he decided it was necessary
ythoughts and suspicious regarding the consumer’s views about recycling. In
partlcu}‘&@ needed to check that.his ideas about convenience and recycling, was on the
rlgh%b ck¥o do this, he demdeg'%a@bnduct some reseaf%; into attitude towards household

(05 Marks)
Identify your variables'd (05 Marks)
Can you suggest any dlternative de51gn‘7 (10 Marks)



